
Overview

- Som e m in ist ry partners g ive based on  com m issions, bonuses, harvest , etc., instead  of m onth ly

- Som e m in ist ry partners p refer to g ive annually instead  of m onth ly

- Track w hen and how  m uch sporad ic/annual partners g ive in  your contact  m anagem ent  system  or 

m anually, and  use the let t er-call st rat eg y  to invite them  to g ive again

Mat erials Overview

The docum ents in  the Annual Giver Toolk it  are l ist ed  num erically in  t he folder in  t he order t hey shou ld  be 
used . Throughout , m od ify p ronouns, m in ist ry details, and  financial in form at ion  as appropriate. Rep lace bold  
text  and  b rackets w ith  relevant  in form at ion , then change bold  text  to regu lar text .

The zip  folder you 've dow nloaded includes these m aterials:

1. Overview  - exp lanat ion  of the sporad ic/annual g iver appeal m aterials

2. Model Let t er  (a p re-designed Pow erPoin t  version  and  a text -on ly version) - add  your personal 

in form at ion , a m in ist ry story, a photo, and  the m in ist ry partner's past  g iving  to the version  of the 

p re-w rit ten  let ter you choose

3. AI Prom p t s (short  and  long ) - use AI p rom pts to craft  a com pelling , illust rat ive m in ist ry story for your 

fund ing  let ter

4 . Ul t im at e Fund ing  Let t er Check list  - ensure clarity and  success by evaluat ing  your let ter against  the 

checklist 's recom m endat ions

5. Follow -up  Phone Call Scrip t  - phone your m in ist ry partners 1-2 w eeks after your let ter goes out  to invite 

them  to g ive a sim ilar or larger g ift  and  deepen your relat ionsh ip

6. Giving  Rem inder Em ail Tem p lat e - send your m in ist ry partners th is em ail m essage im m ediately after 

your follow -up  phone call to p rom pt  g iving

7. Thank  You  Not e Sam p le - w hen a sporad ic/annual g ift  is m ade or p rom ised , m ail a handw rit ten  thank 

you note

8. Annual Giver Tracker  - record  your sporad ic/annual g ivers to in it iate ongoing  g ift s

Im portan t  note: The pre-designed m odel let ter is a Microsoft  Pow erPoin t  file. It  cannot  be used w ith  Word , 
Pub lisher, Pages, or other p rog ram s. The text -on ly version  of the let ter can  be used w ith  Canva or other design  
p lat form s. The MPD team  does not  p rovide support  for design  p rog ram s or p lat form s.

Oppor t un it y for Deeper Relat ionsh ips w it h  Min ist ry Par t ners

Invit ing  m in ist ry partners w ho g ive sporad ically or annually to g ive again  is a un ique appeal. These partners are 
already aw are of and  support  w hat  you 're doing  in  m in ist ry. W hen asking  them  to g ive a g ift  sim ilar to or larger 
than w hat  they gave previously,  it 's im portan t  that  you af f irm  t heir generosity and  faith fu lness, t hank  t hem  for 
their partnersh ip, and  cast  v ision  for w hy add it ional fund ing  is im perat ive to effect ive m in ist ry.

Fund in g  Let t er Fact s

- Paper, not  elect ron ic, fund ing  let ters are m ost  effect ive

- Follow ing  up  your let ter w ith  a personal phone call and  an  elect ron ic g iving  rem inder w ill d ram at ically 

boost  g iving  resu lt s
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